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Teachers College Record 

● Subscribers: 600 universities; 2,000 individuals

● Print issues: 14/year

● Articles: >110/year

● Acceptance rate: 8–10%



January & February 2019 Analytics

Total Pageviews: 84,005 (2.6 pages per visit)
Total Visits:   32,052
Direct Entry: 69%
Search Engines: 20%
Referrals: 11%

Teachers College Record



Teachers College Record
Website activity by day (hours)



Teachers College Record







New Learning Times
January – March 2019 user visits (18,770)

Direct
(4,560)

Google
(10,358)

Newsletter
(1,011)

Facebook
(923)



New Learning Times
Time spent on site



New Learning Times



Lessons Learned



Culture: People first

● Dedicated team

● Multiple roles

● In-person work

● Interdisciplinary backgrounds



● Explore new platforms

● Update to stay visible

● Improve SEO:

○ .edu and .org are better than .com

○ Mobile load times

○ Mobile-friendly

       

Technology: Stay agile and updated



Production: Look for new models



● Create a personal connection

● Be responsive and friendly

● Create images out of text

Social Media: Be visual and engaging



Social Media: Be visual and engaging



Social Media: Be visual and engaging



● Teachers College Record: 

○ No login on homepage

● New Learning Times:

○ Hard login

○ Soft login

○ No login

User login: Use different models 



● Incorporate analytics into culture

● The more perspectives, the better

● Shared analytics displays

● Shared monthly blog posts

Analytics: Find creative ways to share









Support a culture of learning 




